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1 Correspondence Author
Abstract
The abstract should be not more than 200 words, in Calibri 10-point font.

Keywords: List up to five key words

First level heading (Headings are numbered, using Heading 1 Style, and 11 point Calibri)

Note that the text starts immediately after a heading, on the next line. Do not leave an extra blank line. All the text in the paper uses the Normal Style which is in Calibri 10-point font. To ensure an easy flow of key points, make careful use of paragraphs.

Use of this template

This template contains built-in styles to enable you format your paper more easily. If you are not familiar on the use of styles in MS Word, then you should read up on this before using this template. If you are using a different word-processor to write your article, then ensure that you follow all the style guidelines indicated in this template.

This template contains styles for:
	The paper title
	Different levels of headings

Captions for Tables and Figures
Quotations

The paper layout, already setup in this template is as follows:
	Paper size: A4
	Margins: 2.54 cm all round
	Text is 10 point Calibri


Margins should be Fully Justified for main text, but Left Aligned for titles and headings.

At the end of a section you only need to press the Enter key once before you write the heading of the next section.

A note about in-text citation

Please ensure you use correct Harvard Style in text referencing, and citation. Note that in text citations are in three modes. The first is where you indicate a citation at the end of the sentence e.g. As a result, an introspection of the field reflects a diversity of independent measures and dependent variables (Green et al, 2013).

You may also want to cite, longer quotes. If so, you must use the Quote Style. When direct quotes are being used, also ensure the page number of the source is indicated. For example: Mabusa and Mambote (2000:99) sum up the strategic importance of IS in business quite aptly in arguing that:

“The importance of information technologies and the information systems function is no longer of debate among business people. The question, rather, is how an organization can take best advantage of IT in order to support its operations, add value to its products and services, and gain a competitive edge in the marketplace”.

The third way of in text citation is when you refer to the author or authors within the sentence. Note also the use of ‘et al.’ when you cite more than two authors the second time (first citation must be in full). For example: More recently Green et al. (2013) argued that comprehensive and integrative research on the variables that influence IS success has been lacking.


A note about the use of past and present tense

When you cite an article, you always do so in the present tense e.g.

Katete et al. (2014) argue that the evolution of systems, users, and user requirements has changed over time as the context, purpose, and impact of IS has evolved.

When you refer to the research you undertook, you write about in the in past tense e.g. A sample of ten users was selected from the target population. Each user was interviewed for approximately thirty minutes, using an interview schedule which comprised semi-structured questions.

A note about the use of headings

You will also start writing the text immediately after the sub-heading. Do not leave an extra blank line. The use of sub-headings assists in providing structure to the paper.

This is an example of the Second level heading. These headings are also numbered, and use Heading 2 style, in 10 point Calibri

Note – there should not be just a single sub-section within a section. If you are using sub-sections, use at least two or more subsections.

This is another example of the Second level heading. Headings are also numbered, and use Heading 2 style.

You will also start writing the text immediately after the sub-heading. Do not leave an extra blank line. Please also ensure that you do not have two headings follow each other, without any text in between.

This is an example of a Third Level Heading. These headings are also numbered, and use Heading 3 style, in 10 point Calibri

You may also use a third level of headings. For this you will used “Heading 3 Style”. This template also caters for sub-headings at the fourth and fifth levels, but you are advised to keep up to only 3 levels of headings.

This is another example of a Third Level Heading. These headings are also numbered, and use Heading 3 style

You may also use a third level of headings. For this you will used “Heading 3 Style”. This template also caters for sub-headings at the fourth and fifth levels, but you are advised to keep up to only 3 levels of headings.

A note about the use of Figures and Table
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Use figures and tables in your paper wherever they will help to illustrate your text. Figures and Tables should be numbered consecutively throughout the paper and not numbered according to the section in which they appear. Figure captions should appear below the figure (Figure 1), and also centred. Ensure that you place figures in proximity to the text where it is being referred to.














Figure 1: This is a sample Figure, which indicates the source (if applicable) immediately after the figure caption, on the same line (Source: Anon, 1999)


6.1.1      A note about the use of Tables

Use figures and tables in your paper wherever they will help to illustrate your text. Figures and Tables should be numbered consecutively throughout the paper and not numbered according to the section in which they appear. Table captions should appear above the figure (Table 1), and left-aligned.

Tables should be set as” Autofit to contents” and centred on the page. If your table runs over two pages, please ensure that headings are also carried over. Do not allow rows to split across pages.

Create tables using the table option of your word processing package. Do not use tabs and spaces. See the example below.

Ensure that you place figures in proximity to the text where it is being referred to. All text in Tables are in Calibri 9pt font.

Table 1: A sample table {note the caption is left aligned, above the table}


Heading text (headings
should be carried over to a
new page if the table does not fit on one page)
Heading text
Heading Text
Row heading {do not allow
rows to split across pages)
Text in the table should be
9 point Calibri font, and left aligned.
Text in tables should not be
justified.

Row heading



Row heading



……



……



……





Appendices

You may include appendices to the article. Choose what appendices you want to include carefully. An Appendix should add value to the article, and should provide further detail about some aspect of the method, data or analysis.  Do not include Appendices if they are not referred to in the text of the Article.

Appendices should be clearly labelled e.g.
	Appendix A:  Questionnaire
	Appendix B: Atlas Ti coding report



References

The reference list includes a list, in alphabetical order, of all books, journal articles, online sources, reports and other literature that have been consulted. The list of references should clearly demonstrate your familiarity with the relevant academic literature in your specific area of research. The reference list should be in Calibri 9 point font, left-aligned, single line spaced, with a 8pt space between each reference.

Note that we are aware of some limitations of the referencing software you are using. The key issues is to ensure consistency in the specific Harvard style you are using.

This is a sample reference list, with some of the common reference types included:

Aitken, I. 2003. Value-driven IT management: commercialising the IT function. Oxford: Butterworth Heinemann.

Alavi, M. & Carlson, P. 1992. A review of MIS research and disciplinary development. Journal of Management Information Systems, 8(4):45-63.


Alvesson, M. & Sköldberg, K. 2000. Reflexive methodology: new vistas for qualitative research. London: Sage.

Ashrafi, R., Sharma, S.K., Al-Badi,  A.H.  and Al-Gharbi, K., 2014.  Achieving business success through information and communication technologies adoption by small and medium enterprises in Oman. Middle-East Journal of Scientific Research, 22(1), pp.138-146.

Atkinson,	R.D.	&	Court,	R.H.	1998.	Explaining	the	productivity	paradox.	Available	at:
http://www.neweconomyindex.org/productivity.html [Accessed 26 August 2013]. Babbie, E. & Mouton, J. 2001. The practice of social research. Cape Town: Oxford University Press.
Bannister, F., Griffiths, P. & Remenyi, D. 2006. Theory building through case study analysis. In Remenyi, D. (ed.). Proceedings of the 5th European Conference on Research Methodology for Business Management and Studies, Trinity College, Dublin, Ireland, 17-18 July. Reading: Academic Conferences: 39-50.

Bothma, R. 2005. Interview with researcher on 12 April 2017, Cape Town.

Internet World Stats: Usage and Population Statistics. 2005. South Africa: Internet usage and marketing report. Available at:
http://www.internetworldstats.com/af/za.htm [Accessed 15 August 2005].

Klein, H.K. & Myers, M.D. 2001. A classification scheme for interpretive research in information systems. In Trauth, E.M. (ed.).
Qualitative research in IS: issues and trends. Hershey, PA: Idea Group: 218-239.

South Africa. 2002. Electronic Communications and Transactions Act No. 25 of 2002. Pretoria: Government Printer.

South Africa. Department of Trade and Industry. 2003. South Africa: geared for growth. Pretoria: Department of Trade and Industry.

Willcocks, L. & Graeser, V. 2001. Delivering IT and e-business value. Oxford: Butterworth-Heinemann.
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